
Helium 10 
Listing Guide



The 3 main areas to look at when creating a listing are Cerebro, 
Frankenstien & Scribbles



When optimising a listing you want to see what keywords
the listing already has. You can use the helium 10 extention to have a look. 



This is the page you should be directed to. You can see the product ASIN and how many keywords 
are associated with that listing.  



You should set the organic rank between 1 and 6 
(1 and 10 if there are a small number of keywords) 

A list of top organic keywords will show. These are the keywords you want to
focus on as they will help when looking at organic rank. 



Once you have your keywords, export hem over to Frankenstein. 



Once on Frankenstein you will be met with this page. 

Here you want to select "One word/phrase per line". 

You then want to make sure that the following have a green tick box next to it -
"remove duplicates", "maintain phrases", "protect numbers", "convert to

lowercase" and "remove single words"



It is then a good idea to go through and look at the Best Sellers within your chosen category.

Pick out a variety of products but ensuring you include the number 1 Best Seller and enter their ASINS into
Cerebro. 

Repeat the steps of cerebro to see what organic keywords they are using.

From this add any keywords that you find to your list in Frankenstein. Frankenstein remove any duplicate
keywords so do not worry if you accidently add the same ones twice. 



Once you have gone through and added all the top organic keywords from your competitor you should
click "process" and then click "scribbles"



You will then be taken to Scribbles. You want to make sure that the country is correct. In this example we
are looking at the UK

Then click on "Apply"



A top tip would be to split your screen so you can see the listing 
as well as scribbles



To the left you will see the list of the keywords. As you type
through the listing, the keywords will be crossed off so you know

which ones youve used and which ones you havent. 

You do not need to use them all!



The title should include a maximum of 200 charachers. 

You want to make sure all the features of the product are
included but also that it makes sense

If youre working with a brand, it is also useful to add their name
into the title for brand recognition. 



The bullet points should
include 500 characters.

You want to make sure the
first sentence is capitalised to

attract attention 

You want to make sure you
cover features and benefits

within the listing

make sure theyre all roughly
the same length



The description should have a maximum of 2000 characters. 

This should either summerise the bullet points or provide more
information on the brand and other products they may offer. 

this can also be replaced by A+ content for brand registered
sellers. 



The search terms are for the keywords that you havent yet
used. It is useful to use phrases first. 

You have a maximum of 250 words and it is good to focus on all
the top organic keyterms before lookinh at high search volume

key terms. 



Once you have the OK from the
client, you can copy and paste them

into the edit section or the
spreadsheet, depending on you are

uploading the listing. 

You can also re-visit old listings that
may editorial changes by going to
"history" and selecting the date of

the last time you created that listing. 

both keywords and the listing will
appear so you can pick up where you

left off 


